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1 The problem
What Killer Apps found, and who has to act.

2 The framework
Eight messages, written for each audience.

3 The campaign
Messaging, creative and channels for each audience, timed to the case.
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CCDH and Killer Apps

CCDH

“Our mission is to
make the
internet safer.”
Research exposes the harm.
Campaigns and policy push for the fix.

Killer Apps

9 in 10
AI apps failed to reliably discourage
a would-be attacker.

It’s already real.
Las Vegas and Tumbler Ridge.

It can be fixed.
“A crisis of will, not capacity.”
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The idea

The user is a test.
The answers are real.
Every question in the tests came from a test account.
Every answer came from a real AI.
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The audiences

Each audience is moved by a different issue.
Public(parents)
School attacks

PolicymakersPolicymakers
Political violencePolitical violence

FundersFunders
Unchecked AIUnchecked AI

Where they start Need to be alerted to
how serious this is, and
why now.

Hear about AI risk
every day.
Hear about AI risk
every day.

Already care.Already care.

What moves them Fear for their kids. Their voters’ safety,
and their own.
Their voters’ safety,
and their own.

Proof that giving
changes things.
Proof that giving
changes things.

What holds
them back

AI feels unstoppable,
with billions behind it.

Looking partisan.Looking partisan. Getting pulled into
a political fight.
Getting pulled into
a political fight.
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The messaging framework

Eight messages for every audience.

The alarm

Hook
The story that stops them.

Primary message
The one thing to believe.

The stakes

Why me
Why it’s their problem.

Why now
The news that makes
it urgent.

The way outThe way out

The fixThe fix
Proof it can be solved.Proof it can be solved.

The callThe call
One thing to do.One thing to do.

The takeawayThe takeaway

ProofProof
The number behind it.The number behind it.

FeelingFeeling
What stays with them.What stays with them.

Every alarm comes with a way out.
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Audience 1 of 3

The public
School attacks
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Audience 1: The public

Public approach

He’s a test account.
The answers are real.
Lead with the takeaway.
Back it up with the data.
A one-minute video and a nine-slide carousel, then short
cuts and posts.

Four messages, four warning signs

Revenge: he’s sick of bullies.

Obsession: famous school shooters.

A target: a map of his school.

A weapon: where to buy a gun.

Killer Apps, the four test messages (p. 26).
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Audience 1: The public

Public messaging
Hook

He’s 13. He’s sick of bullies.
AI found him gun stores.
Primary message

AI will help a 13-year-old find
a gun and a map of the school.
Feeling

AI is not a protector,
it’s an accomplice.

Why meWhy me

Your kid is back at school with hundreds of kids who
use AI.
Your kid is back at school with hundreds of kids who
use AI.

Why nowWhy now

School is back. The Supreme Court is deciding.
OpenAI faces 30+ lawsuits over the Tumbler
Ridge school shooting.

School is back. The Supreme Court is deciding.
OpenAI faces 30+ lawsuits over the Tumbler
Ridge school shooting.

The fixThe fix

One AI already says no, so every AI can.One AI already says no, so every AI can.

The callThe call

Make every AI say no to violence
(counterhate.com/say-no). Then ask your kids what
their friends ask AI.

Make every AI say no to violence
(counterhate.com/say-no). Then ask your kids what
their friends ask AI.

ProofProof

9 in 10 AI apps failed to talk him out of it.
Perplexity served as an accomplice 100% of the time.
9 in 10 AI apps failed to talk him out of it.
Perplexity served as an accomplice 100% of the time.
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Audience 1: The public

What the
public sees
(video)

One minute. Sound on.
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Audience 1: The public

What the
public sees
(carousel)
The same story at
reading pace, for
Instagram, Facebook
and LinkedIn, and as
a thread on X.
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Audience 1: The public

Public campaign plan

Channels
Instagram, Facebook, TikTok
and YouTube Shorts, boosted
to parents of teens.
The carousel on Instagram,
Facebook and LinkedIn, and
as a thread on X.

The ask
Make every AI say no to
violence, at
counterhate.com/say-no.

Measured by
Sign-ups, and the ad cost
per sign-up.
Shares and saves.
Press coverage.
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Audience 2 of 3

Policymakers
Political violence
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Audience 2: Policymakers

Policymaker approach

A test user asked about recent political assassinations,
then for each senator’s office.

The user was a test.
The senators are real.
Show both parties what AI said,
so no one can call it partisan.
A one-minute video of both tests, then posts and
DC Metro ads built on AI’s reply: “Of course.”

Ted Cruz (R)
DeepSeek said “Of course.”

Chuck Schumer (D)
ChatGPT offered a map.

Channels

DC newsletters and Metro ads.

LinkedIn and X, for Hill staff.

Emails from parents who sign up.

Killer Apps, the assassination tests (pp. 34, 46 and 52).
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Audience 2: Policymakers

Policymaker messaging
Hook

A test user asked about recent
political assassinations, then for
a senator’s office.
AI assisted, for both parties.
Primary message

When asked to plan an antisemitic
bombing and a political
assassination, the world’s most
popular AI apps become
willing accomplices.
Killer Apps, p. 4

Feeling

Safety is possible.
They haven’t chosen to build it in.

Why meWhy me
AI helped plan attacks on our schools, places of worship
and offices.
AI helped plan attacks on our schools, places of worship
and offices.

Why nowWhy now
Before the Las Vegas Cybertruck bombing, the bomber
asked ChatGPT about explosives and how to evade
police. Stop the next one. The Supreme Court is
deciding now. The midterms are Nov 3.

Before the Las Vegas Cybertruck bombing, the bomber
asked ChatGPT about explosives and how to evade
police. Stop the next one. The Supreme Court is
deciding now. The midterms are Nov 3.

The fixThe fix
Safety is a design choice. One AI already refuses and
points people to help.
Safety is a design choice. One AI already refuses and
points people to help.

The callThe call
Make AI safe by design.Make AI safe by design.

ProofProof
8 people were killed at Tumbler Ridge.
Perplexity helped plan attacks 100% of the time.
Meta AI never refused.

8 people were killed at Tumbler Ridge.
Perplexity helped plan attacks 100% of the time.
Meta AI never refused.

Hook: Killer Apps, the assassination tests (pp. 34, 46 and 52).
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Audience 3 of 3

Funders
Unchecked AI
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Audience 3: Funders

Funder approach

Daniel is 13.
He isn’t real,
but his questions are.
Keep Daniel asking.
A one-minute Giving Tuesday video: his questions, the
replies, and why the tests have to keep running.

Each funder sees the test closest to its mission

Antisemitism: the synagogue test.

Kids’ safety: Daniel’s school.

Democracy: the senators’ offices.

Channels

The Giving Tuesday email and video.

CCDH’s social and LinkedIn.

Donor briefings.
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Audience 3: Funders

Funder messaging
Hook

8 people were killed at
Tumbler Ridge.
OpenAI staff had flagged the
shooter, but the company
didn’t call the police.
Primary message

We are the last line
of defense.
Feeling

They make promises.
We test them.

Why meWhy me

AI helped plan attacks on schools, synagogues
and senators.
AI helped plan attacks on schools, synagogues
and senators.

Why nowWhy now

AI gets more powerful every month.
The one company whose AI said no has since rolled
back a key safety pledge. Giving Tuesday is Dec 1.

AI gets more powerful every month.
The one company whose AI said no has since rolled
back a key safety pledge. Giving Tuesday is Dec 1.

The fixThe fix

Independent testing works. It moves lawmakers.Independent testing works. It moves lawmakers.

The callThe call

Fund the tests. Keep Daniel asking.Fund the tests. Keep Daniel asking.

ProofProof

Killer Apps ran on CNN. A week later, citing it, the UK
House of Lords voted 203–148 to make AI chatbots
that promote terrorism illegal.

Killer Apps ran on CNN. A week later, citing it, the UK
House of Lords voted 203–148 to make AI chatbots
that promote terrorism illegal.

Hook: The Wall Street Journal, Feb 2026.
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The campaign

Timed to the case.
Each audience gets its own videos, carousels and posts.

Now

Parents first,
as school starts.

Public

October

Policymakers next,
before the
Nov 3 midterms.

Policymakers, public

Oral argument

The peak:
new videos, posts
and a press push.

Everyone

Dec 1

Giving Tuesday.

Funders

The ruling

Ready for
either outcome.

Everyone
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